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Tunpa Ixedlaopou kat TexvoAoyiag UAou Kat EninAou

ZYMMETOXH KAGHTHTN TMHMATOS TET EXEAIAZMOY & TEXNOAOTTAE ZYAOY & ETTITIAOY £TO
AIEONEZ ZYNEAPIO AIOIKHZHZ & OIKONOMIAZ - MIBES

OAokAnpwOnkav pe emiTuxia o1 epyaciec Tou AieBvouc Zuvedpiou Aioiknone kai Oikovopiag
(Management of International Business and Economics Systems 2008) mou
Tipaypatomoidnkav oTic 4-5 TouAiou 2008 ato Zuvedpiakd Kévrpo Tou TEI/A.

270 ZUVEDPIO OUUHETEIXAV HE TPOWOPIKA Trapouadiacn oTa ayyAikd 6U0 KOIVWYV €PEUVNTIKWY
£pyaciwy kabnyntég Tou TuApatog ZxediaopoU Kai TexvoAloyiac =UAou ki EmimAou.

Tuykekpipéva o Ap. Iwavvne TTamaddmourog, AvamAnpwThc KaBnynthc kai TTpoioTdpevog
Tou THAWATOG TPAYHATOTOINGE TNV €IOAYNON Tou Ue TiTAo: «Clustering as a Means for
Gaining Competitive Advantage in Small and Micro Furniture Firms' Marketing
Opportunities» kai n ka KapaykoOvn [Aukepia, Msc KaBnyntpia Egappoywv pe TiTAo:
« Value-Chain Clustering as an Alternative Strategy for Small-Scale and Micro Firms».

EidikéTepa Ttapouciacav Ta amoTeAéopaTa £peuvag ToU TPAYHATOTOIRONKE aTNV TTEPIOXA TG
ATTIKAG YUpw amd To 181diTepa emikaipo Kai aUyxpovo Oépa Tou clustering pikpopeodiwv
ETMIXEIPATEWY Tou KAddou EUAoU KiI eTiTTAOU Kail TI¢ TTpoUToBéaeic dnpioupyiag Tou. H épeuva
Ba ouvexi009¢ci kai oTig uTdAoimteg eploxég Tng EAAGdag. O1 dUo epyaciec Ba avapTnBolv
oThv 10ToogAida Tou TuApatoc Zxediaopou & Texvohoyiag Z=UAou & EmimAou
(www.wfdt.teilar.gr).

O epyaoicc eKTIUAONKav 181aiTepd amé kabnynté¢ mavemoTndiwv Tou efwTepikol Kai
oulnThBnkav ouvepyaaicg pe kaBnyntég EEvwy mavemotnuiwy (AyyAia, ZkwTia).

To TuAua ekppdler kai Ta Bepud TOoU ouyxapnThpia otov TTpdedpo The OpyavwTIKAG
Emitpomhc AvamAnpwTth KaBnynth Tou TEI Adpioag yia Tn dyoyn diopydvwon The ekdRAwanNG.
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