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Table . The major operation problems of Thessaly’s furniture enterprises
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 1. 

Figure 1. Perspectives of Thessaly’s furniture enterprises sector based on the current
situation
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Table . Major factors that influence positively the competitiveness of Thessaly’s
furniture enterprises

 %
1 2 3
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Table . Major factors that influence negatively the competitiveness of Thessaly’s
furniture enterprises
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Table IV. Evaluation of nature and intensity of competition in the furniture sector
(grades 1-5, with the 5 being the most  important factor)
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Figure 2. Evaluation of views Thessaly’s furniture enterprises and their share in the
market
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Table 5. Evaluation of changes in the external environment of furniture enterprises (grades
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Research of competitiveness and respond in the changes of
the external environment of Thessaly’s furniture enterprises,

as elements of a dynamic marketing.

Ioannis J. Papadopoulos4, Georgios A. Ntalos5, Kon/nos P. Soutsas 6

  SUMMARY

The paper constitutes part of wider research, in the frames of the RISC European
Program, which was carried out by the Laboratory of Quality Control of Raw Materials,
Furniture and Wood Structures of the Department of Wood and Furniture Design and
Technology of Technological Education Institute of Larissa, aiming at the localization of
problems and perspectives presented in the furniture enterprises of Thessaly, as well as of
the degree of competitiveness intensity, the changes of the external environment and
finally the satisfaction of customers. The methodology that was followed was the one that
a dynamic marketing should apply, that is the market research, via suitable structured
questionnaires, the statistical elaboration of which had as a result the drawing of useful
conclusions, such as:  the positive future perspectives of enterprises, the ascertainment of
the big intensity of competition in the sector, the threat of import of product substitutes,
the import of new foreign enterprises in the market, the setting out of a strategy based on
the customer satisfaction and its systematic control, and finally, the recognition of the
increasing demand of quality products. The localization of problems and factors, acting
positively in the improvement of competitiveness of Thessaly’s furniture can be handled
out in the frames of 3rd  Community  Frame Support, through the Operational Program of
Thessaly, the Program of "Competitiveness", the Society of Information, but also through
the collaboration of appreciable local institutions.

Key Words: Competitiveness of enterprises, external environment of enterprises,
marketing of furniture, Thessaly’s furniture, RISC program.
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