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O POAOC Kal N avaykaiotnta

NG €PEUVAC AyoPAC
OTC ETIXEIPNOEIC ETTTIAOU
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EmmAoouvBeon tng etaipeiag ]oin

[Noieg eival o1 TAnpowopieg Mou pTTopEl va CUAANEEE! pIa eTTiXeipnon
EMMAOU pEoa amod pIa EPTEPIOTATWHEVN EPEUVA AyoPdq Kal TTold Td
OMEAN TTOU PTopEl va armokopioel and tn Xprion NG

HAC via To onuavtikd pdho  texvoloyia pe okord tn PeAtiwon g Tov KOOHO Ot OAOUG Toug KAJSOUC.

n ONUC AOyoG yiveral ouc PEPEC TWV EMXEIPACEWY OTNV €PEUVa KAl TNV KAIVOTOMIAG Twv EMXEIPAOEWY 0 OAO
mou Taiel N xpnuatoddtnon  avtaywvioukdtntag kai g avdmuéng  1diaftepa n olkovopia g yvwong Kai




NG MANPoYoPIag TIpokUTouV Uotepd
and CUCTNUATIKY TTPWTOoVeVr] €peguva.
[MoMéq peydheg emxeiprioelg emevou-
ouv ol idleg onpavukd xpnuatkd ood
O€ TIPWTOYEVH €PeUva TToU TIPAyuato-
Tolel To eEEIBIKEUPEVO TOUG TTIPOOWTTIKS,
evw AMeG "mapayyéAvouy” oe eIbIKeuE-
VEG ETAIPEIEG VA TIPAYHATOTTIOICOUY OU-
VKEKPIPEVN €peuva yia Aoyapiacpd
TOUG,

O1 8Uo mapandvw Katnyopieg emxelpr-
oewv TTpwtoTiopoly otig eEeNiEeig, kal-
vOTopoUV Kal katahapBdvouv onpav-
KO HEPIBIO OTIC ayOPES TOUG.
YTidpxouv SpwG Kal emxeprioeic (Ol
TIEPICOBTEPEG OTOUG KAASOUG €eTiMAOU
kal EUAou) TTou €xouv TV IKavatnta é-
OW TWV OTEAEXWV Toug va a&iomololv
Seutepoyevr] dedopéva TIou TIPOEPXO-
VIal efte and ecwTePIKEG TNYES (OTTWG
efval ta apxeia g emxeipnong pe: ota-
TIOTKEG TIWANOEWY, KOOTOG TIAPAywyriG,
anoBéparta, avagopE TIEAATRY, ATToTe-
AEOPATKSTNTAG TwV SIApnicEwy KAT.),
efte and eEwrepikég TNYEG, (OMwg ta
TiepIodikd tou kKAASou (EmmAéov, =UAo
kal émmho, Timber Bulletin for Europe,
Annual Market Review, Forest Product
Statistics KATT.), TIC epneEPIOEC, TIC OXETI-
KEG KAQOIKEG E€peUveEC TTOU TIPAYMATO-
mololv  opyaviopol dnwg n EURO-
STAT, o FAO, n ICAP, o IOBE, n EXYE,
CSIL, ta Mavemotpia, ta TEl kKA, TG
dnuooIEUoEIC EPEUVNTWY O EMOTNHO-
VIKG karl KAadIKA T1ep1odikd, To diadiktuo,
¢ exkBéoeic emmAwy, TOUC ANavoTiw-
ANTEG, TOUG KATaVaAWTEG K. (xrjpa ).
TEAog, umdpxouv eMXeIPOoEIG TTou Oe-
wpoUv TNV €peuva ayopdq "MoAuTéAela”
kal ana&ivouv To POAO Kal T oTTou-
daidttd g [Npdkerarl yia emxelpry-
oeIg TO PENOV Twv oTToiwy o TEPIO-
doug Ugeong dev mpodiaypdpetal Ost-
KO Kal eival of TIPWTEG TTOU TIPOGEAKU-
OUV TIG CUVETIEIEG TOU adUCWTINTOU a-
vIaywviopou.

2komdg TG €peuvag ayopds

MNolog Suwg eival o okomdg g €peu-
vag ayopdg; Me amid Adyia autr| BonBd
va agodoynBouv ta didpopa TEoPAA-
HATa TwV ETTIXEIPNOEWY KAl VA EKPETAA-
AeuBolv TG SIdpope  eukalpieG Tou
pdpkeuvyk. MNa va dilacgakiotel n Piwol-
pATNTa Kal avdrrtuén piag emxeipnong,
N épeuva autr] Ba mpémel va TiepIAapPAE-
Vel TNV kaBiépwon twv dIadIkaoiwy exei-
vwv Tou Ba agloloyrioouv TG KatdMn-
AeG TANPOYOpPIEG, wote va BonBricouv
Toug ureuBldvoug NG eTixeipnong va
TIdpouV OWOTES ATTOPAOEIG.

Av uttobéooupe &t o umelBuvog oxe-

H €oguva ayopds Ponbd va aéiolo-
ynBouv ta mpoPArjuara twv emxeipn-
oswv Wote va eival ekuetaMeloiues
o1 SIGPOPEG EUKAIPIEG TOU UGPKETIVYK

SiactAg emmAwy piag etaipeiacg, armoga-
oiCel va mpoteivel pia véa ypappr emi-
TAWV UPNAAG TToIdTNTag Kkai TpriG mou
Ba mouAnBel oe pia véa ayopd tou e-
EwtepikoU (TTx. TIOAUTEN eEoxikd ota
Apafikd Epipdrta), Paociidpevog ot
TANpopopieg &T To e10ddnNua Twv Ka-
TavVaAWTWV NG Tieploxrig autig eivar I-
diaftepa uPnAd. Edv ol minpogopfieg i-
val CWOTEG KAl IoXUOWV OrjpePd, N YPAW-
Hr Twv TIpoidvVIwy, pucioloyikd Ba Tpé-
el va eivar emtuxnpévn. Edv ol minpo-
@opleq autég foxuav mpiv and 5 10
xPAVIa Kal OAPEPA UTIAPXEl AMO OIKO-
VOUIKS KABESTWG, N YPAMMr TwV TTPOI-
Sviwv efvar TToAd mlavdv va amotixel.
Ol emxelprioelg TIOU €xOUV CWOTH
opydvwon, epapudlouv diadikaoieg
KAl oUCTANATa TIAPOXNG TIANPOQO-
piwv oe diapkr] Bdon. 2Auepa, Pe T
Siadedopévn XPrion Twv  UTTOAOYICTAV,
efval duvardv va yivel culovr, kataypa-
@n, kar avdiuon evog peydhou dykou
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TTANPOPOPILY, TTou TTahaidtepa Ba rjtav ﬁﬁ

adlvarov yia TG ETMIXEIPHOEIG KATAOKEU-
NG eMmMAwV fj NQVIKWOV TIWANOEWV.
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Mia and TG onuavikSTePeS XProEeIg Twv
otatotkwy dedSopévwy 1] TTANPoPopIVY
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val va xpnolporoinBolv otig TIPoBAE-
Yeig NG ¢ATNong 1 TWANoEWY TwV &-
TMAWV Toug 1} Tov epodiacud TG TIapa-
YOYNG HE KUpia Kai BonBnuikd uNikd,

2€ YEVIKEG YPAMMEG, YIQ ETTTUXNMEVES
TWANoEIG PIag oeipdq enfmwy ivar ara-
pafntn N cuvUTIapEn TEIVY TTAPAYOVIWV:

A

d) TV KATAVAAWTWV TToU €Xouv avdaykn
Ta €mmAg,

B) to diabéoipo elcddnpa Toug Kal

y) NG Mpobupiag Toug yia ayopd twv
OUYKEKPIHEVWY TTPOIOVIWV.

‘Etor pia épeuva ayopdc, oXetkr He Ta
Tpla mapamndvw otoixeia propsl va a-
TToKaAUYel TNV ayopactikr) Suvapn, Tnv
omoia oMol éumopol otn Blopnxavia
enmiwv Bewpolv €va ToAJTIHO gpya-
Aglo yia TNV TIPARAEWN TTWANOEWV.

O1 onuavtikdtepor Adyol TTou ol Kata-
OKEUAOTEG 1| Of EUTTIOPOI ETTIMAWY, TTRE-
TIEl va Tpaypatornoioly €épeuva tng a-
YOPAdG Kal va CUMEYOUV OXETIKEG TTAN-
popopieg eival ol Tapakdtw:

I. AuEdvovtal o mbavdtneg va md-
POUV CWOTEG armo@doelG.

2. Meidvetal o xpdvog Mung amogd-
OEWV.

3. AapBdvetar umdyn TO OIKOVOMIKS
miepIBdMov g ayopdq (emtokia, TIAN-
BwpIopdG, el0aywyEs, eEaywyYEG KATL).

4. H Biopnxavia enfmwv ival 1diaftepa
avtaywvioTtik Tdéoo otnV gyxwpla, o0
Kal otnv Traykdopia ayopd.

5. To olotpa diavopng enmmiwv efiva
OUVOETO Kal O OXETKEG AMOPAoEIG VIa
Vv emAoyr] Tou Sev eival eUKOAEG.

6. [Napéxouv YWWHOEIG yIa TG TEXVOAOYI-
KéC eEeNieig oe véa mpoidvta, UNKKS,
pnxavrjuata kai diadikacleg kal yevikd
avadelkvUoUV TEXVONOYIKEG KAIVOTOIEG,

2xrjua 2. To mepiex6uevo TG €PeEuvag Tou YdpPKETIVYK

7. AieupUvovtal ol TIOOTPACEIG TWV Ka-
TAVAAWTWY KAl TwV TIaEayoviwy TIou
Taidouv Tov onuavikAtePo POAo otnv
Tpaydatoroinon ayopds Twv TEoid-
VIWV TTou TTapdyel n emixeipnon.

Ta Baoikd epyaleia yia pia cuotnpat-
K| épeuva ayopdg eival o kKaBopIopdg
Tou Sefypatog tou TAnBuopou kai n
ouvta&n KatdMnAa Sopnuévay epwn-
patoAoyiwv. AETTIOEPEIEC YIa TO TG
Siekdyetal pia té€roia €peuva ayopdq
propel va avalnnBel otnv BiBhoypa-
@pia Tou avaypdgetal oto TEAOG TOU
dpBpou kar éxi pévo.

Na ) dleEaywyr] NG €peuvag ol €mAo-
YEG €MapriG HE TOUG EQPWTWHEVOUG,
HTTopel va eivar n tTaxudpopikr, n Tpo-
OWTTIKA, N TNAEPwVIKA Kal n on-line cu-
vévteuEn kdBe pia amd g orofeg €xel
TIAEOVEKTANATA KAl PEIOVEKTANATA Ta O-
moia alohoyouvtal kdbe popd yia TV
emAoyr) NG AoV KatdMnAng vyia To
oKkoTId NG €peuvag ayopdc.

To TepiexSUeVO HIAG €peuvag HAPKETVYK
H €peuva tou pdpketivyk propel va di-
akpIBel og Bacikr kal CUUTTANEWUATIKA
(>xrua 2).

E&etdloviag 10 Paoikd Teplexdpevo
NG €peuvag PAPKETIVYK, urmopel Katd
v épeuva ayopdg va:

* MeAetolvtal oI TpoPAEYEIC TNG
dAtNonG Twv UMTapXoviwy eMmMAwv N
Tpoidvtwy &Uhou, tdéoo oe oAOKANPO
10 Péyebog NG ayopdc, 600 Kal Katd
TTEPIOXH.

* Avalntouvtal VEeG ayopEg yia Ta
UTTdpXovta TPoidvIa.

*  2UMéyovtal TANPOPOPIEG YIa YeVI-
KEG TdoelC eEeNEewY TTOU emnpedlouv
v ayopd, aMd karl yia TNV TUnPato-
moinon autic.

* Avixvelovtal ol avdykeg yid VEO
OTUA KAl YPAUHEG eMTAWY Kal O TIPOC-
Sioplopdg NG dUVAPIKSTNTAG TOUG,

*  AvammuxBolv ta XapaktnplouKwy
(mpopiX) g ayopdg, dmou pestdral
10 péyebog NG ayopdg yia ta non u-
Tidpxovta €mmAg, kabwg emong ta xa-
PAKINPEIOTKE TwV KATAVAAWTIWYV WG
TTPOG TNV NAIKIA, PUANO, OIKOVOIKY Ka-
TAOTAoN, TOPEA ammaoxOANoNG KATT.

» [iver avdhuon mwArjoswv.

* ExupnBei n Suvapikdtnta g ayo-
P4g (avdiuon tng Béong otnv ayopd).
*  MelemnBouv ta kivntpa tng ayopdg
TV eMMwv A TTPoidvIwy EUAOU Kal O
avAyKeg TToU IKaVOTTOIoUV.

* MehemnBel n ayopd twv avraywvi-
OUKWOV TTPOIOVTWY KAl ouyKpiveral pe
NV ayopd NG SIKAG HAg emxeipnonc.

* AvaiuBouv ol Sidgopor KuPBepvnT-
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Koudiva tng etaipeiag S

Kof, olkovouIkol Kal Snuoypagikol Ta-

pdyovieg Tou ermpedlouwv TN {rtnon
TWV TIPOIOVIWV.

2TV €peuvd TwV TIPOIGVIWY, UTTOPEl va
yivouv:

e AfoAdynon Twv XapaktneIoTKWY
Twv emmiwy (tametoapiag, @ivipiopa-
TOG, UAIKA KATACKEUAG, OTUA KATT.).

* ‘Epeuva tng moidtntag twv mapayo-
HeVwV eTTMAWY 1| Twv TTPoIGVIwY UAOU.
* 2UYKPITIKEG MEAETEG yia Tpoidvta
TWV QVIAYWVICTWY Kal TG TUXOV UTinPE-
ofeg TTou MpooEEpouy padi pe autd.

* Teot yia tomofétnon VEwv Tpoid-
VIwV EUAou 1 emimAwy otnv ayopd.

*  Algpelvnon Twv TEXVOAOYIKWOY e&e-
NEewV oTov KAAGSO TOU ETTIMAOU KAl TWV
Tpoidvtwy tou EUAou.

*  Avidpdoeic KATavaAwTwyv ot £r-
TIAQ TTOU )0 KUKAOGQOPOUV.

Katd tnv épeuva tng upoAdynong, pro-
pel va yivouv:

* AvaNioeig tou KAOOTOoUG TIapayw-
yNG twv damavwy diavounc, Tpowbn-
OngG, TWV TIOCOOTWY KEPSWV TNG ETTIXEN-

ENONG KATT.
* Extfunon twv tpwv twv avtaywvi-

OTIKWV TIPOIOVIWV.

* "Eheyxog tng a&ioAdynong evaia-
KTIKWY OTPATNYIKWV THOASYNONG.
‘Ooov apopd ta dikwua Siavoprig pro-
pel va yiver:

e Avdiuon pebddwv amobrikeuong/
petapopdc.

*  AvdAuon evaMaktkwy TOTwy aro-
Brikeuong.

*  A&oAdynon twv diktiwyv diavourc.
*  Emhoyr twv kavahidv 81dBeong twv
eMMAWV.

Télog kar v épeuva G Po®Onong
yivetar:

e A&oAdynon diapdpwv pEtpwy Sia-
PrjpIon.

*  Emhovyr péowv Siagrjpionc.

*  AZioAdynon NG amoteAecpaukatn-
Tag NG diagrjpionc.

*  Melétec avtaywviotkig Siaprjpiong.
* "Epeuva kivitpwv.

2upmépacua

MNolog apgiBdiel du ol mapandvw €-
pEUVEG Tou pdpketivyk Ba BonBouloav
TIG EMXEIPAOEIG O€ PéyioTto Pabud wote
va MdPouV TG CWOTEG ATTOYACEIG, Va €-

mavakaBopicouv Toug otdXoug Toug
va amoktrioouv dpapa Kai va TG odn-
yrioouv pe 600 To Suvatdv HIKPOTEPO
pioko otnv avdmuérj toug otn SUoko-
AN KAl aviaywviotikr] ayopd Tou ETTi-
TAOU OAHEPT;

To gpwtnua tou Ba propouloe va Bé-
o€l oToloodAToTE eival TTOCOI KAl TToIo!
EMXEIPNPATIEC oTov KAGSO Tou i
mhou otnv EMdda Ba pmopoloav va
xpnuatodotjoouv TG Tdpamdvw  é-
PEUVEG TOU WAPKETIVYK. 2fyoupa Alyol,
aMd peoa and toug ['ddoug Kavoto-
piag mou 18plovtal ot TEPICCSTEQES
MNepigpépeieg otnv EMAda, ta K-Clu-
sters, Ta didpopa xpnuatodotolpeva
TToOoYPdUHATA AVIaywVIoTIKOTNTAG, Kal-
votopiag, ouvepyaocieg pe 1o Turpa
2xedlaopol Kkal Texvoloyiag =zUlou
kar EmimAou kA Ba mpénel va otpé-
PouV TouG ETTIXEIPNUATiEG va Souv Kal
aut] v oruky ywvia dniadr tnv
€peuva Pdpketivyk kal Oxi va eotdlo-
vIdl pévo otnv ayopd VEWV Pnxavnud-
TWV KAl TG MMEKTAOEIC TWV eyKataotd-
OEWV TOUC, &
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